Friends 


TVtropolis is the home of back-to-back hit TV series offering TV lovers the 
ultimate destination to catch all their favourites. Viewers can find,a variety of 
sitcoms such as Friends, Frasier and Everybody Loves Raymond. TVtropolis 


is available in over six million homes across Canada. 
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That 70's Show King of Queens 


Set in the era of Led Zeppelin 8tracks, Tab cola and Farrah Fawcett posters, Blue-collar married couple Doug and Carrie 

That 70's Show follows the antics of six high school kids looking for a good have a pretty good life, with a big TV and 

time as they deal with the joys and sorrows of growing up in Wisconsin. friends to watch it with. When Carrie’s goofy 
and annoying father Arthur moves in, they're 


Frasier forced to make the best of an awkward 


Frasier provides a weekly dose of the neuroses and tribulations suffered by situation. 


an insecure and pompous psychiatrist, Dr. Frasier Crane, host of a Seattle 

radios advice show at KACL. Now living with his gruff, ex-cop father, Martin, Roseanne 

and his caregiver, Daphne, his peaceful home life of fine cigars and haute Roseanne and Dan Connor are a working 

cuisine has been replaced with La-Z-Boys and beer. couple trying to make ends meet to support 
; PR. their family. With a personality as big as life, 

Roseanne is a strong confident woman with 

a quick sarcastic wit. Together with their 

three children they struggle with money 

and life problems that bring them closer 

together rather than tear them apart. 
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King of Queens 


That 70’s Show 


classic movies 


Top Gun Tom Cruise 

Stand By Me Corey Feldman and River Phoenix 

Crocodile Dundee Paul Hogan and Linda Kozlowski 

Planes Trains and Automobiles Steve Martin and John Candy 
Airplane Leslie Nielsen and Robert Hays 

Trading Places Eddie Murphy and Dan Aykroyd 


Moonstruck Cher and Nicolas Cage 


Kramer vs. Kramer Dustin Hoffman and Meryl Streep 


Frasier 
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Audience Profile 
Demographic Profile I 7. 
% of A18+ AMA, English Canada 
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More likely to: 

e Love expensive sports cars (118), visit automotive websites (143), have 2+ e Consume pudding (128), snack cakes (140), cold cereals (110), ready-to-serve 
vehicles in the household, use local repair shop/service station (153) or dips (121), canned pasta (153), flavoured pasta/noodles & sauces (128), frozen 
themselves (137) to service their vehicle pizza (111), frozen hot snacks (136) and sliced meats (117) in the household 

e Like to buy products that offer the latest in new technology (119), use the e Enjoy a variety of beverages and are medium/heavy consumers of iced tea (215), 
internet at home (109) or visit social networking sites (136) fruit drinks/ounches (159), drinks/colas (151) energy/sports drinks (152), and enjoy 


e Have a keen sense of adventure (114), are very interested in unfamiliar travel 3+ glasses of beer (137), rum (147) or vodka (211) in the past month 


destinations (128), travel in Canada (108) for sightseeing (119) visiting national/ e Make home improvements such as remodeling (109), decorating (114), flooring/ 
provincial parks (114) and sporting activities (141) carpeting (125), landscaping (124), plumbing/heating/air conditioning (120) and 


Attend the movies (107), shows and exhibitions (110), popular (165) and rock (168) windows/doors/insulation (108) 
music concerts, museums (129), art galleries (128), amusement parks (132), zoos/ © Feel their confidence is greatly enhanced when they know they look their 
aquariums (138) and pro sporting events such as baseball (243) and hockey (152) best (117), and purchase perfume & cologne (124), make-up (113) and nail care 


Enjoy keeping fit (109) and participate in leisure activities such as camping (129), products & polish (123) 

dancing (156), gourmet cooking (138), aerobics (150), swimming (146), golf (151), e Use body wash (117), hair sprays/styling mousses/gels (115), Cream (125) or 

ice skating (148), fishing (162), baseball/softball (330) and soccer (147) foaming (134) facial cleansers, razors/shavers (114), shaving creams/gels (110) and 
spend on baby/childrens care products (123) such as diapers (147) 


Frequent coffee/donut shops (185), casual/family (143) and quick serve/fast food 
(189) restaurants 


Purchase dress shoes (125), sandals (107), sports/athletic (130) footwear, watches 


e Like to have a wide variety of snacks (129) and are medium/heavy consumers (107), toys & games (120), pre-recorded movies (112) and music (144) 


of hard candy/mints (144), chewing gum (114), chocolate/candy bars (119) and e Are pet owners (cats 115, dogs 112) and purchase dry dog (115) or cat (110) food, 
potato chips (147) dog (121) or cat (116) treats and cat litter (121) 


Source: PMB 2012 2-year readership database, English Canada, Index based on Comp% of A18-54 vs. population 
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